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PORT OF OAKLAND
The Port of Oakland (“Port”) includes the Oakland seaport, Oakland 
International Airport, and 20 miles of waterfront. The Oakland 
seaport is the fifth busiest container port in the U.S.; Oakland 
International Airport is the second largest San Francisco Bay Area 
airport offering over 300 daily passenger and cargo flights; and 
the Port’s real estate includes commercial developments such as 
Jack London Square and hundreds of acres of public parks and 
conservation areas. The Port employs 492 individuals and has 
annual revenues of $304 million.  Together, through Port operations 
and those of its tenants and users, the Port generates more than 
73,000 jobs in the region and is connected to nearly 827,000 jobs 
across the United States. The Port was established in 1927 and 
is an independent department of the City of Oakland.  For more 
information, visit the Port’s website at www.portofoakland.com

Mission stateMent
The Port of Oakland delivers the highest value to our customers 
and community through sustainable stewardship and growth  
of our assets, optimal performance of our people, and focus on 
our aviation, maritime, and real estate businesses.

THE COMMUNITY
Nestled in between the San Francisco Bay and the California coastal 
mountains, the City of Oakland has a rich history, diverse culture 
and expanding local economy.  Its temperate Bay Area climate - 
rated the best in the nation - combined with a vast network of arts, 
entertainment, recreational and educationally-enriching amenities 
make Oakland a thriving setting for its 447,000 residents and a 
tourist destination for thousands of visitors annually.  The city’s 
diverse landscape is a lively urban-suburban mix of beautiful 
hillside residential neighborhoods, a large stock of historic homes 
and buildings, two lakes and the Oakland Estuary.

Oakland is also one of the nation’s most diverse cities, with 
residents speaking nearly 125 different languages and dialects.  
Oakland’s diversity is also reflected in the more than 600 year-
round cultural fairs and events citywide.  Other recreational, 

cultural and entertainment activities take place in 106 parks, Lake 
Merritt, Jack London Square, Knowland Park Zoo, the Oakland 
Museum of California and the Paramount Theater, among other 
welcoming venues.

For sports fans, Oakland is the only city in California with the “big 
three” professional football, baseball and basketball franchises: 
NFL Oakland Raiders, MLB Oakland Athletics and the NBA Golden 
State Warriors.  Oakland is in close proximity to some of California’s 
most famous destinations - San Francisco is just minutes away and 
the world-renowned Napa Valley wine country is a short distance 
further.  In addition, Oakland is just three hours from Lake Tahoe 
and the Sierra Mountains, less than three hours from Monterey, 
Carmel and Mendocino, and a short one-hour flight to Southern 
California.  For longer trips, travelers can take advantage of the 
generous flight schedule offered by the numerous major carriers 
at Oakland International Airport.  Encompassing a wide range of 
housing and educational choices for its residents while providing 
all the elements of an attractive urban city make Oakland a great 
place to live and work.

THE DIRECTOR OF COMMUNICATIONS 
POSITION
The Director of Communications reports to the Executive Director 
and serves as the Port’s chief spokesperson and Public Informa-
tion Officer (PIO).  The director plans, directs and executes the 
Port’s external and internal communications strategy as well as the 
media relations and public information programs in accordance 
with strategic goals and objectives.  The Director promotes and 
communicates the Port’s strategic goals, objectives and mission to 
internal and external audiences while creating and maximizing in-
formational and branding opportunities for the Port.  The position 
directs a staff of two and a team of consultants in the implementa-
tion of communications, media and public relations programs; and 
manages a budget of approximately $1.3 million.  The Director 
provides leadership, coordination, management and accountabil-
ity for all communications functions including media, public infor-
mation, and public relations.  



KEY rEsponsibilitiEs:
•	 Directs the formulation and communication of the Port’s 

comprehensive communications and public information 
programs including its policies and procedures, structure 
and style guidelines to achieve strategic goals and 
objectives; recommends to the Board of Port Commissioners 
ordinances and resolutions to advance program objectives.

• Provides strategic and tactical communications advice and 
consultation to the Board, Executive Director, executive 
management team and their organizations.

• Directs the development of a comprehensive media and 
public relations plan to promote and advance the  Port’s  
goals and objectives; represents the Port of Oakland to 
media outlets and the public; serves as the Port’s chief 
spokesperson; directs external messaging; directs the 
preparation of publications, newsletter, statements, video 
programs, press releases, promotional materials and other 
collateral information; directs and oversees the content 
and all updates to the Port’s website; ensures that the Port’s 
initiatives and achievements are disseminated to external 
audiences;  fosters goodwill through effective use of 
various public relations tactics; advocates on behalf of the 
Executive Director to promote Port  programs, policies and 
related activities; and partners with stakeholders to resolve 
sensitive and controversial issues.

• Develops and executes an internal communications 
strategy that engages and informs internal staff through 
the successful use of employee communications best 
practices including employee publications, the intranet and 
SharePoint technologies.

• Coordinates and collaborates with the Social Responsibility 
Director on community events and outreach activities, 
develops a community communications strategy to foster 
and ensure engagement with a variety of constituencies 
and stakeholders, including neighboring communities; 

engages with community-based organizations and other 
local groups; and maintains positive relationships with 
stakeholders that effect Port operations.  

• Supervises and/or acts as spokesperson for the Port to news 
media and the general public. Responsible for producing 
special stories, feature articles and general information 
to the media upon request; maintains media and industry 
contacts to provide ongoing information on the Port’s 
activities and accomplishments.

• Plans for appropriate resources including staffing levels 
and external services; creates the most cost effective use 
of resources; evaluates, trains and motivates staff; monitors 
productivity to ensure goals are accomplished; and 
develops and implements accountability standards.

• Facilitates the performance of the communications 
department by supervising professional, technical, and/
or clerical staff, and consultants; develops appropriate 
media training for Port staff; and monitors and measures 
the effectiveness of the Port’s communications plans and 
programs.  

• Formulates the annual budget for submission to the 
Executive Director and the Board; recommends annual 
and long term plans, and programs; manages the budget 
relative to staffing, equipment and materials; and maintains 
control over and approves all organizational expenditures.

• Partners with revenue divisions to assist with the 
development, design and implementation of revenue 
generating campaigns to enhance customer base; frames 
campaigns for specific market segments, stakeholders and/
or customers; develops and oversees campaigns including 
promotional events for customers and stakeholders alike. 

• Performs and executes other management functions, 
projects and assignments as delegated by the Executive 
Director.



QUALIFICATIONS
This position requires a bachelor’s degree from an accredited col-
lege or university with a bachelor’s degree in Public Relations, Mass 
Communications, Political Science, Public Administration, Business 
Administration, or a related field plus seven years of professional ex-
perience in corporate communications and/or public information in 
a large complex organization, including at least two years with full 
management responsibility for leading and managing staff and activi-
ties of a full-service internal and external communications functions, 
preferably in a governmental agency. A post baccalaureate degree 
and experience working in a unionized environment are highly desir-
able.  Candidates must pass a TSA/FAA 10-year employment verifica-
tion, which will include fingerprinting and a criminal history records 
check prior to being appointed to this position and possess a valid 
California Class C driver’s license.

COMPENSATION & BENEFITS                 
The salary range for this position is $152,000 - $172,000.  Placement 
within the range will be dependent on the qualifications of the 
successful candidate.  The Port also offers an attractive benefits 
package.

APPLICATION PROCESS                 
To be considered, please submit your resume and cover letter with 
current salary information electronically to Ms. Brett Byers at dir.
of.comm@thehawkinscompany.com by April 25, 2014. Resumes re-
ceived prior to April 25, 2014 will receive first consideration. The po-
sition is open until filled.  Your resume should reflect your responsi-
bilities and accomplishments, and include size of staff and budgets 
you have managed and should also clearly outline your relevant job 
related experience.  You may also forward your materials to:

THE IDEAL CANDIDATE
The ideal candidate should possess the following expertise and 
attributes:

• A proven track record of demonstrated leadership, 
proven accomplishments and superior performance in 
corporate communications, media and public relations, 
political awareness, internal communications, and crisis 
communications. 

• Communications leader with experience developing policies/
procedures and executing effective techniques and strategies 
relative to internal and external stakeholder communications 
and public relations.

• An innovative and strategic thinker knowledgeable of the 
latest communications trends and best practices especially in 
effectively using social media for information dissemination 
and stakeholder engagement. 

• Experience with program and project development, 
administration and management.

• Knowledge of issues facing and the unique cultural nuances 
relative to the various population groups in an ethnically 
diverse and multi-cultural community.

• A skillful communicator and facilitator who uses various 
platforms to communicate and promote the Port’s activities 
and major initiatives to the public.

• A collaborator who successfully cultivates and maintains 
solid relationships with the media and representatives of 
community-based organizations, internal staff and external 
stakeholders.

• A good listener, team player, approachable demeanor and 
strong interpersonal skills.

• Politically astute; understands and can navigate local politics; 
demonstrates a high level of emotional intelligence, ethical 
standards and professional integrity.

• Ability to negotiate and communicate with other parties from 
widely diverse backgrounds with diplomacy.

• Meets goals and objectives through effective organizational 
management including delegation, coordination of staff 
assignments, effective oversight, training, accountability, and 
resource allocation.

• Supervises and motivates subordinates and others through a 
presence of authority, responsibility and leadership.

• Excellent communications and presentation skills with the 
ability to communicate clearly, both orally and in writing. 

• Creative and tech savvy leader who promotes a culture of 
innovation.

• Fiscally responsible with strong budget management skills 
with the ability to work in an environment with constrained 
resources.

The hawkins Company
11040 Bollinger Canyon Road, 

Suite E-216
San Ramon, CA 94582

www.thehawkinscompany.com 

For	additional	information	or	questions,	please	
contact	Bill	Hawkins	at	310-348-8800	or	Brett	
Byers	at	323-403-8279.

The Port of Oakland is an Equal Opportunity Employer


